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                      Lesson Topic:  FINAL PROJECT

Lesson Objectives:
1. Apply concepts from the year to a final project.

Lesson Instructions:
1. Follow the instructions on the following slides. I am splitting the final 

project into 5 lessons but the entire project is found in its entirety on 
this google doc.

**Continue this lesson on the document you started with the previous 
lesson**

https://docs.google.com/document/d/1_EWu6Sm6bmc6Eqb1wfLoR8oSGeAZEP3jHrd8HqjR6V8/edit?usp=sharing


                      Lesson Topic:  FINAL PROJECT - PART 2

PRODUCT DECISIONS & 
COMPETITION
During this step you will detail your new product 
offering by providing a description of the new 
product. Include the following information in your 
product section of the plan. If you are using a 
google slide, you might need multiple slides for this 
step.

● What is the product classification (i.e., 
convenience, shopping, etc.), what is the 
brand? 

o You can click on the image to the right 
to refresh your memory of product 
classifications.

http://chriswilliamsonsmcvt.blogspot.com/2015/03/blog-5-different-types-of-products.html


                      Lesson Topic:  FINAL PROJECT - PART 2

PRODUCT DECISIONS & COMPETITION
● What will the packaging and labeling look like? 

You should create the packaging to show what it 
will look like - provide a picture or drawing of 
your new product.

o Click on the image to read about the 
importance of packaging.

● How does your new product offering 
compare/contrast with your current product 
offerings?

http://dcp-uk.co.uk/10-key-reasons-why-packaging-design-is-so-important/


                      Lesson Topic:  FINAL PROJECT - PART 2

PRODUCT DECISIONS & COMPETITION - CONTINUED

● How does your new product offering compare/contrast with those of the 
competition?

● What is your plan to compete with both direct and indirect competitors?
● Will you use price or non-price competition? Explain this – don’t just say 

which one – tell your plan.
o The major difference between price and non price competition is that price 

competition implies that the firm accepts its demand curve as given and manipulates its 
price in order to try and attain its goals, while in non price competition it seeks to 
change the location and shape of its demand curve.


