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OBJECTIVES-TARGET MARKET & MARKET SEGMENTATION

Upon completion of this lesson, students will develop the skills through which they may:

e |dentify the target market for the concert.

e Develop a customer profile related to the target market.

® Analyze the research and apply knowledge of target market and market segments to
develop effective marketing strategies to promote the concert



ABOUT- THE REACH AND TEACH CONCERT EVENT

e |t’s no secret music has been known to reduce stress and improve mental health. Thousands of studies have
been conducted to determine the effects of music. The majority of which have shown the positive effects
music can have on our lives. Listening to music is a favorite pastime that many teenagers enjoy on a daily
basis. However, attending a concert is not nearly as common. Listening to live music is a completely different
experience. This experience has the ability to awaken your spirit and change your life, especially when the
music is something you love.

e This unit will examine how basic marketing principles are used in the entertainment industry. Students will
use the knowledge gained from this unit to determine which basic marketing principles can be used to
successfully promote a concert. 3 s B




OVERVIEW OF TARGET MARKET & MARKET SEGMENTATION

e Creating a successful marketing plan begins with identifying
consumers of the product or service you are attempting to
sell. Every product or service will appeal to the wants and
needs of a certain market. For example, the target market of a
new shade of lipstick may be an adult female, while the target
market of a new line of baby bottles may be an adult female or
male with children. Target marketing is developing a strategy
with your consumers in mind. However, it is more beneficial to
take target marketing one step further by using market
segmentation. Market segmentation breaks the target market
into smaller, more specific groups. This allows the marketer to
promote their product or service differently to each group.
Market segmentation consists of four categories:
Demographic, Geographic, Behavioral, and Psychographic




WHAT DOES YOUR

[DEAL CUSTOMER
LOOK LIKE!
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Develop a customer profile related to the target market.
This task requires a large amount of research. However,
by creating a customer profile for the target market, you
will be able to make informed decisions regarding the
marketing strategies used to promote the concert.

e Using Handout 9 & 10: Customer Profile.
Potential Customer Profile for Event

Complete the handouts using you knowledge of market
segmentation to create the ultimate customer profile.

Use the customer profile to create a visual collage
that represents the customer you are trying to target
for the concert.



https://drive.google.com/file/d/1tWZgftxIrbda2uW1GO4q7iCMpyzJsLaO/view?usp=sharing
https://drive.google.com/file/d/11MgOAzIEj8DqnBRxzZbbcPlKMthlZWxG/view?usp=sharing

